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This study aims to find out the relationship between mobile phone use and online 
civic engagement. Based on uses and gratification theory, the research divides mobile 
phone use behaviors into two categories, i.e. informational use and relational use. The 
former means using mobile phone to gather information about public issues, and the 
latter indicates the behavior of using social media via mobile phone to contact with 
others. Using questionnaire survey on university students in Xiamen, the study 
conducts a pretest (N=189) to examine the reliability and construct validity of the 
questionnaire, which turns out that both are fit the requirement(α=0.77). 
The formal survey is then conducted on 460 university students. With controlling 
for a host of variables—age, gender, education, geography, overall mobile phone use, 
traditional media use and computer use, hierarchical regression analysis is employed 
in this study. The findings indicate that informational mobile phone use, relational 
mobile phone use and political interest are positively associated with online civic 
engagement. Additionally, political interest also plays a moderating role in the 
relationship between informational mobile phone use and online civic engagement, 
whereas the effect of political self-efficacy is not significant. The paper concludes that 
mobile phone use, both informational and relational, exert a positive impact on online 
civic engagement.          
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Campbell & Kwak, 2010, 2011a; Kwak, Campbell, Choi, & Bea, 2011; Lee, Kwak, 

































































求满足的动机来选择和使用媒体（Katz, Gurevitch, & Hass, 1973）。在这里，“积
极的受众”意味着受众具有使用媒体的能力，对媒体的使用是有意图的、有选择









































乐消遣行为（Williams, Dordick & Jesusale, 1985）。此外，Dimmick、Sikand 和
Patterson（1994）将获得安心（reassurance）作为使用电话的动机，即人们使用
电话来满足自身对安全感的心理需求。 

























（December, 1996; Kaye, 1998），此外，学习（Eighmey & McCord,1998; Perse & 












范畴（Katz et al.,1973）。Finn（1997）指出，使用与满足理论 重要的应用包括
三点：一是受众需求的社会和心理起源，二是由受众需求所导致的不同形式的媒
介使用方式，三是在其他活动上的不同投入。近几年的研究从后两点出发，对手
机使用形式以及手机用户对政治的参与进行探讨（eg. Campbell & Kwak, 2010; 










































在西方，公民参与有“political participation”、“public involvement”、“public or 
citizen engagement”等。其中，“political participation”是传统的用法，更多带有政
治参与的意味，引申至行政领域，指成员直接参与决策过程、分享组织的决策权
力；“public involvement”的使用开始于 20 世纪 60 年代美国的“新公民参与运动”，
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